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letter from the Ceo

Adolescent girls in Kenya are paired with
older mentors who encourage them to
further their education.
Mothers in Vietnam are supported to give
infants the best start in life through landmark
legislation and promotion of breastfeeding
best practices.
Researchers from around the world bring
together experience and skills to develop
the next generation of family planning
technologies.
Making the right connections can
transform lives.
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This past year, we connected as never before.
Our reach was global; our impact, lasting.
Our experts in health, education, nutrition,
environment, economic development,
civil society, gender equality, youth,
research, technology, communication and
social marketing linked people to ideas,
to information, to skills, to services, to
unimagined possibilities.

In FHI 360’s 2012 annual report, you will
read about just a few of the connections that
distinguish our unique ability to bring a 360°
perspective to some of the world’s most
complex human development challenges.
And you will see how we translate this
perspective into customized solutions that
are making a real difference in people’s lives
around the world.
Ensuring our work is relevant and leads to
sustainable results guides our every step.
Informed by sound evidence and decades of
collaborative in-country experience, we design
our programs and initiatives to strengthen the
capacity of communities and nations to solve
problems and drive progress for years to come.
Ours is a journey of collaboration where our
funders and partners are at the heart of all
we do. Through these most vital connections
we can see farther, dream bigger and achieve
far more than we ever could alone. Together,
we are helping people find their own ways
of connecting — with one another, with
knowledge, with essential services and
with the tools they need to reach their
highest potential.

Together, we are helping
people find their own ways
of connecting — with one
another, with knowledge,
with essential services and
with the tools they need to
reach their highest potential.
Partnerships with middle and high schools
leveraged the latest research on dropout
prevention. Farmers learned how to use
low-cost video and radio to share critical
information to improve productivity and
earnings. Researchers collaborated to assess
a novel device that helps prevent HIV.
People, ideas, results — all transformed
through vital connections.

With warm regards,

albert J. siemens, phD
FHI 360 CHIEF ExECuTIVE OFFICER

“Making the right
connections can
transform lives.”

Together, we are helping
people find their own ways
of connecting — with one
another, with knowledge,
with essential services and
with the tools they need to
reach their highest potential.

“Making the right
connections can
transform lives.”
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Our 360° perspective enables us to see beyond the obvious.
We look at the interrelated challenges affecting individuals and
communities and connect the dots with customized responses
that do more than solve problems — they transform lives.

COnneCting eXPeRtiSe

FOR POSITIVE,
LASTING CHANGE
LegaL SeRviCeS
+ LiveLihOOdS +
eaRLy ChiLdhOOd
deveLOPment
REduCES THE
ImPACT OF HIV

Swaziland has the highest prevalence of HIV in the world. Through
the Community-Based Livelihoods Development (C-BLD) project,
FHI 360 is working to reduce the impact of HIV on women and
children, which are the populations most affected by the epidemic.
In two communities with more than 8,700 people, C-BLD
collaborates with national and community partners to train women
in legal and financial literacy and early childhood development. It
also provides education and training opportunities for youth and
mobilizes them to support community development priorities.
Capacity building is a key goal: FHI 360 experts train community
committees and institutions to understand and advance the rights
and interests of women and children. C-BLD also improves access
to legal services to help women protect their assets and safeguard
the well-being of their dependents. To strengthen household
economies, the project promotes savings groups and extends
technical and business training to cotton, honey and horticulture
producers, linking them with formal markets and the private sector.

region: Southern Africa
FoCUS: Economic development and livelihoods,
education, gender equality, health
FUnder: United States Agency for International
Development / United States President’s
Emergency Plan for AIDS Relief

EmPOwEREd
wOmEN

operate the majority of
small businesses and farms
in developing countries1

Contribute to their
country’s economic
growth2
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ENvIroNmENtaL protEctIoN +
smaLL busINEss DEvELopmENt
spurs economic growth
FHI 360’s Nicaragua Market-Based Opportunities for
Conservation and Sustainable Tourism program educates
local tourism entrepreneurs on how to promote sound
environmental practices and train other small, rural tourism
providers to do the same. Since the program began in 2010,
more than 1,000 tourism providers and guides — nearly half
of them women — received training in topics ranging from
leadership skills and bookkeeping to improving water and
sanitation and decreasing pollution on the Rio Jiguina. More
than 120 private-sector firms have improved management
practices, and participating micro-, small and medium
enterprises have experienced a 17 percent increase in revenues.
In addition, more than 3,100 Nicaraguans have participated in
environmental education initiatives and activities.

“ The opportunity [the
program] has given me to
develop my business and
become a leader has started
the process for Apanás
Tours and the region of
Jinotega to take off!”
— FELIpE ZEAS, LOCAL LEADER
AND FOUNDER OF ApANáS TOURS

regi on: Latin America
FoCUS: Economic development and livelihoods,
environment
FU nd er: United States Agency for International
Development

Use more of their income
for food, medicine, education
and other family needs4

Have
healthier
children3
3

3

1, 2, 4
Women Deliver. Delivering solutions for girls and women [pocket card]. New York: Women Deliver; 2010.
Department for International Development. Gender equality [fact sheet]. London: Department for International Development; 2008.

4

FHI 360 Annual Report 2012

ScholarShipS +
mentoring +
teacher
development +
community
engagement
brings more
girls into the
classroom

When you educate a girl, you change not just her life — you
transform her family, her community, her nation. The Four
Pillars PLUS project in Kenya and Nigeria uses scholarships,
professional development for teachers, mentoring and
community participation to get girls into the classroom and
keep them there. Since its inception in 2008, the project has
provided 2,300 primary and secondary school scholarships
to girls in Kenya; 264 girls were awarded scholarships in
2012 in Nigeria, where the project is completing its first
year. Girls are mentored on issues that help them build life
and leadership skills, improve self-esteem and increase their
knowledge about proper nutrition and HIV prevention. In
Kenya’s 10 participating primary schools, enrollment for girls
has increased by 29 percent, and student pregnancy has been
eliminated. Moreover, 81 percent of the girls in these schools
transitioned to post-primary institutions, outperforming
the national average of 67 percent.
reg ion : East Africa, West Africa
FoCUS : Civil society, education, gender equality,
health, nutrition
FUn de r: GE Foundation

29%

increase in primary school
enrollment for girls

http://2012annualreport.fhi360.org
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Partnerships forge new pathways through some of the most
challenging terrain in human development. Our relationships with
governments, civil society, the private sector and communities enable
us to break down barriers and go to places never thought possible.

COnneCting

PeoPle for Powerful
PArtNerShIPS
a dynamiC
aLLianCe SolVeS a
COmmOn PRObLem

Low-cost oral rehydration salts (ORS) combined with zinc is the
most effective treatment for diarrheal diseases, which cause
more than 700,000 deaths each year in children under 5 years
of age. In India, more than 80 percent of health care providers
are informal practitioners, many of whom lack knowledge about
the effectiveness of ORS and zinc. In the states of Gujarat
and uttar Pradesh, FHI 360 connected local pharmaceutical
companies willing to produce and market ORS and zinc with
civil society organizations willing to educate the providers and
act as a sales force. Regular visits to rural medical practitioners,
demonstrations and short videos have transformed the way a
common childhood illness is treated: The Diarrhea Alleviation
through Zinc and ORS Therapy (DAZT) project now regularly
reaches more than 27,000 informal practitioners, including those
who work in drug shops, in both states to ensure availability of
ORS and zinc treatments. As of December 2012, approximately
85 percent of those providers dispensed ORS and 45 percent
dispensed a combination of ORS and zinc, a sign that DAZT has
fostered an innovative, sustainable solution to a common problem.
reg ion : Asia
FoCUS : Communication and
social marketing, health
FUn de r: Bill & Melinda Gates Foundation through
the united States Fund for uNICEF

effeCtIVe
CIVIl SoCIety
orGANIzAtIoNS

Help citizens
shape public
policy1

Transform
conflict and
promote peace2
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COLLabORatiOn
FOSteRS a VIbrANt
CIVIl SoCIety

In Moldova and Jordan, civil society programs are cultivating
active citizens who promote good governance and strengthen
the capacity of local organizations to respond better to
community needs.
Through the Moldova Civil Society Strengthening program,
FHI 360 experts have helped more than 150 civil society
organizations establish fruitful partnerships that resulted
in increased collaboration with the government in planning,
decision making and problem solving. Now in its fourth year, the
program has helped improve national laws governing civil society
organizations by formulating 40 policy recommendations and
supporting the passage of a comprehensive, three-year national
civil society strategy. Civil society partners have improved their
long-term sustainability by increasing their own funding derived
from local sources by 16 percent. FHI 360 experts have worked
extensively with more than 60 organizations, building skills and
knowledge to ensure that they are transparently governed and
capably managed. By the end of 2012, civil society partners had
engaged more than 50,000 citizens to create local-level change
on issues ranging from preventing child abuse to increasing
philanthropic activities.
In Jordan, FHI 360 uses a potent combination of technical
assistance, capacity building and grant making to support a
strong and vibrant civil society and an engaged citizenry. For
example, Jordan has attained notable results in the area of
disability rights in just a few years, including improved legislation
for people with disabilities and a constitutional reference that
supports their rights.

More than

50,000

citizens engaged

reg ion : Eastern Europe, Middle East
FoCUS : Civil society
FUn de r: united States Agency for International
Development

give a voice to
marginalized
populations3

defend
human
rights4
1-5

Make governments
more transparent
and accountable5

ashman d, Charles C, Cuenca am, Luca C, Singer b, Schmith m. Supporting civil society networks in international development
programs. Washington (dC): academy for educational development (Fhi 360 acquired the assets of aed in July 2011); 2005.
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eaRLy WaRning
SyStem
SuPPortS
StudeNtS’
SuCCeSS

9

More than one million students in the united States fail to graduate
from high school each year.1 Yet recent research shows that certain
indicators — attendance, behavior and grades in math and English
language arts — can reveal a student’s risk for failing to complete
high school. In some of the lowest-income neighborhoods in
New York City, FHI 360’s Partnership Support Organization (PSO)
is working with schools to create early warning systems using these
key indicators. Dedicated PSO staff coach school principals on
making smart use of data, understanding how child and adolescent
development affects learning, creating small learning communities,
and building parental engagement and support so students can thrive
in and out of the classroom. While most of the 22 PSO schools are
public middle schools, the PSO expanded in 2012 to elementary and
high schools to meet the demand for quality services and now reaches
more than 8,700 students.
reg ion : united States
FoCUS : Education, technology
FUn de r: New York City Department of Education

8,700

students reached

1

education Week.
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Real success means progress continues long after our
projects end. training, mentoring, sharing and inspiring …
this is how we help local leaders drive change that lasts.

COnneCting

CommuNItIeS to
KNowledGe ANd SKIllS
evidenCe equIPS PaRtneRS
tO Lead POLiCy Change
Breastfeeding, along with complementary feeding, can save
about a million lives each year. In June 2012, the National
Assembly in Vietnam passed landmark legislation extending
paid maternity leave from four to six months. Maternity leave
was one of the top reasons Vietnamese mothers cited for
not breastfeeding exclusively for the first 6 months of life, as
recommended by the World Health Organization. Through the
Alive & Thrive project, FHI 360 experts supported the policy
change for maternity leave by building strong partnerships,
documenting evidence for exclusive breastfeeding and finding
ways to reach key stakeholders — particularly working women.
Additional legislation approved a ban on the advertisement of
breast milk substitutes for children younger than 24 months
and other food products for children under 6 months of age.
The new policies help to ensure Vietnam’s children get the
best start in life.
reg ion : Asia Pacific
FoCUS : Health, nutrition
FUn de r: Bill & Melinda Gates Foundation

ProPer
NutrItIoN

Begins with
breastfeeding for
the first 6 months1

Can prevent 1 in 5
deaths of children
under 5 years old2

http://2012annualreport.fhi360.org

eFFeCtive
eduCatiOn
SyStemS SerVe
ChiLdRen and
COmmunitieS

The Quality Basic Education Reform Support project in Peru has
helped the central and regional governments drive education decision
making to local levels, thereby empowering communities to improve
and maintain quality in their schools. The project provides technical
assistance to governments that are working to scale up the active
schools approach, which promotes teaching strategies — such as
self-paced learning guides, small group work, learning corners and
participation in school government — to improve student achievement.
Support includes developing materials, creating demonstration
schools and training coaches who provide teachers with professional
development. Overall, the project has reached more than 2,000
teachers and 37,000 students in four regions. Schools that adopted
the project’s detailed learning guides showed impressive reading gains:
Between 2009 and 2011, second graders reaching mastery level in
reading tripled from 6 percent to 19 percent, while the percentage of
nonreaders decreased from 33 percent to 19 percent.
reg ion : South America
FoCUS : Education
FUn de r: united States Agency for International
Development

Leads to higher iQs,
more schooling and
higher wages4

Makes children 10 times more
likely to overcome the most lifethreatening childhood diseases such
as diarrhea, pneumonia and malaria3

alive & thrive. unlock the power of nutrition. Washington (dC): Fhi 360; n.d.
Jones g, Steketee R, black R, bhutta Z, morris S, bellagio Child Survival Study group.
how many child deaths can we prevent this year? Lancet. 2003 July 5;362(9377):67.

1,3,4
2
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FaRmeRS leArN
tO imPROve
PROduCtivity
thROugh videO
and RadiO

Having access to up-to-date information on planting methods,
market prices, weather and disease is crucial for smallholder
farmers in Africa. Through the Fostering Agriculture
Competitiveness Employing Information and Communication
Technologies (FACET) project, FHI 360 is demonstrating how
existing technologies can be used to share timely and accurate
information to improve productivity and earnings. In May 2012,
FHI 360 launched a low-cost video toolkit to share agricultural
information and trained nearly 200 people from 11 countries in
Africa on its use, including farmers groups, government ministries,
local and international nongovernmental organizations and
agribusinesses. By the end of 2012, the video toolkit had been
accessed online more than 1,500 times. FACET also published a
second toolkit to help practitioners leverage mobile phones to
transform rural radio from a one-way information source to a
two-way exchange of sharing and learning. FHI 360 is now
looking to apply FACET’s successful strategies in other areas,
such as health, civil society and education.
reg ion : Africa
FoCUS : Economic development and livelihoods,
technology
FUn de r: united States Agency for International
Development

http://2012annualreport.fhi360.org

13

14

FHI 360 Annual Report 2012

doing things better starts with seeing things differently. by recognizing
connections and synergies where previously there were none, we
initiate fundamental change that shifts the paradigm.

COnneCting

IdeAS thAt leAd
to INNoVAtIoN
neW CuRRiCuLum reVolutIoNIzeS
teaChing and LeaRning

“I am already practicing
my future job.”
— MOHAMMED G., STuDENT AT
MISSIRAH MIDDLE SCHOOL,
SENEGAL

The award-winning Education de Base (EDB) project is
improving the quality of education in Senegal by implementing
a new, national middle-school curriculum that promotes
critical thinking and equips students with the skills they need
to succeed in today’s global economy. The project, which
embodies Senegal’s reform efforts, has become a model for
teaching and learning in each of the country’s 1,200 middle
schools. EDB harnesses the power of technology by equipping
nearly 300 middle schools with computers, connecting them to
the Internet and training teachers and students to use these tools
in the classroom. Each of these schools has a website, which is
managed by students and teachers and provides a powerful way to
communicate with their communities. To date, more than 33,000
students, 3,000 teachers and 300 principals are integrating
information and communication technology into teaching, learning
and school governance.
reg ion : West Africa
FoCUS : Education, technology
FUn de r: united States Agency for International
Development

hIGh-quAlIty
PrImAry ANd SeCoNdAry
eduCAtIoN

Boosts
economic
growth1

Could save the lives of
1.8 million children in
sub-Saharan Africa2

http://2012annualreport.fhi360.org

a nOveL deviCe
heLPS PreVeNt hIV

15

Circumcising 20 million men in sub-Saharan Africa by 2015
could prevent 3.4 million HIV infections, but by March 2012, only
1.5 million men had received voluntary medical male circumcision
services. In sub-Saharan Africa, FHI 360 is collaborating
with EngenderHealth and Weill Cornell Medical College to
assess the ShangRing — a novel device for performing male
circumcision that uses no stitches and results in little or no
bleeding. In 2012, FHI 360 and its partners completed a series
of studies in Kenya and Zambia showing that the method
was as safe as conventional surgery and offered an easier,
faster procedure with higher rates of client satisfaction. An
independent committee will review the study results and make
recommendations to the World Health Organization on whether
to endorse wider use of the ShangRing.
reg ion : Global
FoCUS : Health
FUn de r: Bill & Melinda Gates Foundation

eaRLy teSting OF
neW LOng-aCting
COntRaCePtive FOR
INCreASed ACCeSS
ANd ChoICe

More than 40 million women worldwide use injectable
contraceptives, which are currently effective for one to three
months depending on the product. In sub-Saharan Africa,
more than a third of contraceptive users choose injectables.
Despite the method’s popularity, discontinuation rates,
particularly in developing countries, are high and often due
to missed follow-up appointments. FHI 360 is supporting the
identification and early testing of innovative approaches for
an injectable that would last six months. The first phase of the
project, completed in 2012, identified a number of promising
concepts. In the next phase, several of those will advance to
proof-of-concept testing — a first step toward expanding
contraceptive access and choice for women around the world.
reg ion : Global
FoCUS : Health
FUn de r: Bill & Melinda Gates Foundation

Can lift 171 million
people out of poverty3

Can increase a
woman’s earning
potential by
10% to 20%4

improves long-term
environmental
sustainability5
1-5

united nations. global education First initiative. new york: united nations; 2012.
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data imPROveS aCCeSS tO
CAre and SerVICeS
In the united States, FHI 360 created a new tool that uses
geographic information system technology to map the
population density of nearly 50,000 veterans in three
communities. The project plotted veterans’ proximity to
existing services, such as health care centers, substance
abuse treatment facilities and homeless shelters, to ensure
that they are able to access care when they need it. The
u.S. Department of Veterans Affairs (VA) is now sharing
the tool with individual VA medical centers to help decision
makers and the broader VA community address public
health issues, including pandemic influenza.
reg ion : united States
FoCUS : Communication and social marketing,
health, technology
FUn de r: united States Department of
Veterans Affairs

ReSeaRCh heLPS
PreVeNt PandemiCS
In Africa and Asia, PREVENT project researchers are
studying how humans interact with animals and how
those behaviors increase the risk of disease crossing
between animals and humans. Putting this evidence
to work in Bangladesh, FHI 360 experts developed a
program to discourage villagers from drinking raw sap
from date palm trees — which is often contaminated
by bats — to reduce the risk of infection from the Nipah
virus. FHI 360 also trained epidemiologists from more
than 20 countries on how to communicate the risks of
emerging pandemic threats.
regi on: Africa, Asia
FoCUS: Communication and social marketing,
health
FU nd er: united States Agency for International
Development / Australian Agency for International
Development
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United States

FHI 360 HEADQUARTERS

LATIN AMERICA /
THE CARIBBEAN

Jamaica
Haiti
Guatemala

Honduras

El Salvador

Nicaragua
Panama

Colombia

SOUTH
AMERICA

Brazil

Peru

Fhi 360’S

GlobAl reACh
Fhi 360 serves more than 60 countries
and all u.S. states and territories.

Representatives of 110 countries traveled
to the united States in 2012 as part of our
international exchange programs.

The boundaries and names on this map do not imply
official endorsement or acceptance by FHI 360.
Data as of May 1, 2013

Chile

Argentina

EASTERN EUROPE /
CENTRAL ASIA

United
Kingdom
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Netherlands

Czech
Republic

Ukraine
Moldova

France
Bosnia &
Herzegovina
Italy

Spain

Kosovo

Kyrgyztan

Albania

Lebanon
Morocco

Iraq
Jordan
Egypt

MIDDLE EAST /
NORTH AFRICA

Niger

Senegal
Mali
Guinea
Sierra Leone
Liberia

Burkina
Faso
Togo

Pakistan

India

Nepal

Qatar

Bangladesh

Yemen
Djibouti

Nigeria

South
Sudan

Ghana

Ethiopia

Côte d’Ivoire
Uganda

Equatorial Guinea
Democratic
Republic of
the Congo

WEST / CENTRAL
AFRICA

Kenya

Rwanda
Burundi
Tanzania

Zambia

Malawi

Zimbabwe

Madagascar

Namibia
Botswana

EAST / SOUTHERN
AFRICA

Mozambique
Swaziland

South
Africa

Lesotho

China

ACTIVITY

Projects, programs, research,
technical assistance, training
or clinical trial oversight

FHI

CE

Vietnam
Myanmar
(Burma)

Laos
Philippines

Thailand

Cambodia

ASIA PACIFIC
Malaysia

Indonesia

Papua
New Guinea
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l e A derS h I P As of June 1, 2013
boArd of dIreCtorS

AdVISory boArd

exeCutIVe teAm

Albert J. siemens, PhD, Chair
Chief Executive Officer
FHI 360
Durham, NC

Willard Cates Jr, MD, MPH, Co-chair
Distinguished Scientist and
President Emeritus
FHI 360
Durham, NC

Albert J. siemens, PhD
Chief Executive Officer

edward W. Whitehorne, AM, Vice Chair
Partner
CI Partners, LLC
Morrisville, NC
torrey C. brown, MD
Chairman of the Board
Intralytix, Inc.
Baltimore, MD
Vivian lowery Derryck, MIA
President and Chief Executive Officer
The Bridges Institute
Washington, DC
Peter W. McClean
Managing Director
Gulfstream Advisors, LLC
Rowayton, CT
Martin Mittag-lenkheym, llD, treasurer
Wilton, CT
sandra lyne thurman, MA
Director, Interfaith Health Program
Rollins School of Public Health
Emory university
Senior Advisor, Global AIDS Program
The Centers for Disease Control and Prevention
Atlanta, GA
Holly Wise, MA, MPH
President
Wise Solutions, LLC
Arlington, VA
Helga Ying, MA
Vice President, External Engagement
and Social Responsibility
American Eagle Outfitters, Inc.
New York, NY

Peter R. lamptey, MD, DrPH, Co-chair
Distinguished Scientist and
President Emeritus
FHI 360
Accra, Ghana
Marlaine lockheed, PhD
Education Policy Advisor
Princeton, NJ
erma Manoncourt, PhD, MsW
President and Director
Management and Development Consulting, Inc.
Las Vegas, NV
Geetanjali Misra, MA
Co-founder and Executive Director of CREA
Co-founder of SAKHI for South Asian Women
New York, NY

Willard Cates Jr, MD, MPH
Distinguished Scientist and
President Emeritus
Patrick C. Fine, Ms
Chief Operating Officer
Peter R. lamptey, MD, DrPH
Distinguished Scientist and
President Emeritus
David G. Mein, MPA
Chief Administrative Officer
Robert s. Murphy, MbA
Chief Financial Officer
Pamela Myers, MbA, sPHR
Chief Human Resources Officer
Robert R. Price, JD
Executive Vice President and
General Counsel

William D. novelli, MA
Distinguished Professor of the Practice
Founder
Global Social Enterprise Initiative
Georgetown university
Washington, DC

sean temeemi, CFe, CICA
Chief Compliance Officer

Rachel A. nugent, PhD
Senior Research Scientist
Associate Professor, Global Health
university of Washington
Seattle, WA

ed Dennison
Business Planning and Proposals

Ruth K. oniang’o, PhD
Founder
Rural Outreach Program
Nairobi, Kenya

Manisha bharti, MPH, MbA
Strategy and Communications

laura Kayser, MPH, Rn
Operations Management
Melissa Panagides-busch, MPH, PMP
Corporate Project Management

SeNIor teChNICAl exPertISe

Civil society > Michael Kott, MA
environment > Richard P. Bossi, MRP
Gender equality > Andrea Bertone, PhD
Global learning > John Gillies, MSc

Global Health, Population and
nutrition > Timothy Mastro, MD, DTM&H
economic Development and
livelihoods > Paul Bundick, PhD
social Marketing and Communication >
John Strand, MEd

technology > John Zoltner, MBA
U.s. education and Workforce
Development > Patrick Montesano, MA
Youth > Anna Mecagni, MA
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AlloCAtIoN of exPeNSeS
1.4% Business Development
14.1% General & Administrative

84.5% Research & Programs

f INA N C IAl
SummA ry
(unaudited)

reVeNue by SourCe
0.5% Other Governments
Twelve months to September 30, 2012

reVeNue
uS Government
Other Governments

uS dollars
$595,168,417
$3, 595,645

Foundations/
Individuals

$51, 210,482

Corporations

$22, 991,567

Multilateral Agencies

$16,232,398
$7,702,402

Total

$696,900,911

Operational

uS dollars
$593, 676,931

General and
Administrative

$99,175,594

Business
Development

$10,171,585

Total
Net change*

1.2% uS State Department
2.3% Multilateral Organizations
3.3% Corporations
4.7% Other uS Government
5.2% CDC
5.6% NIH/DHHS
7.4% Foundations

Other

exPeNSeS

1.1% Other

68.7% uSAID

worK by PrACtICe
13.2% Research

86.8% Health & Development

$703,024,110
- $6,123,199

worK by AreA
0.3% Gender
1.1% Other Organizational Activities
4.3% Reproductive Health
4.5% Nutrition
8.3% HIV/AIDS Research
9.4% Education
17.5% Other Health (tuberculosis, malaria,
neglected tropical diseases, laboratory science,
health communication, etc.)
17.7% Social, Environmental & E conomic Development
36.9% HIV/AIDS Programs

* Organizational investments.
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PrIVAte SeCtor

multIlAterAl orGANIzAtIoNS

Bassett Healthcare Network

Asian Development Bank

Darden Restaurants, Inc.

The Global Fund to Fight AIDS,
Tuberculosis and Malaria

GlaxoSmithKline
Google.org
The Hershey Company
Hess Corporation
Johnson & Johnson
JPMorgan Chase & Co.
Pfizer Inc.

uNDP
uNESCO
uNFPA
uNHCR
uNICEF
World Bank

Procter & Gamble (P&G) Children’s
Safe Drinking Water Program

World Health Organization

Qualcomm Wireless Reach™

u.S. NAtIoNAl ANd loCAl
GoVerNmeNt AGeNCIeS

The Shell Petroleum Development
Company of Nigeria Limited
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Agency for International Development

f uN de rS

Department of Defense
fouNdAtIoNS

Department of Education

Alcoa Foundation

Department of Health and Human Services

The Atlantic Philanthropies
Bill & Melinda Gates Foundation
Bush Foundation
Children’s Investment Fund Foundation
Citi Foundation
Drosos Foundation
Educate A Child, the Education Above All
Foundation chaired by Her Highness Sheikha
Moza bint Nasser
Ford Foundation
GE Foundation
Kenora Family Foundation
Oak Foundation
The Philadelphia Foundation
Robert Wood Johnson Foundation
The Rockefeller Foundation
Wallace Foundation
The William and Flora Hewlett Foundation
W.K. Kellogg Foundation
NoNProfIt orGANIzAtIoNS
American Forests
Center for the Study of Social Policy
Community Based Care of Central Florida
icddr,b
International AIDS Vaccine Initiative
Medicines for Malaria Venture
Murdoch Childrens Research Institute
National Forum to Accelerate
Middle-Grades Reform
PATH
Patient-Centered Outcomes
Research Institute
Profamilia
PSI (Population Services International)
united Way for Southeastern Michigan
eduCAtIoNAl INStItutIoNS

Centers for Disease Control
and Prevention
National Institutes of Health
National Cancer Institute
National Institute of Allergy and
Infectious Diseases
National Institute of Child Health and
Human Development
National Institute of Mental Health
Administration for Children and Families
Office of Head Start
Department of Justice
Department of Labor
Department of State
Bureau of Educational and Cultural Affairs
Office of the u.S. Global AIDS Coordinator
u.S. President’s Emergency Plan
for AIDS Relief
Department of the Army
Department of Veterans Affairs
National Science Foundation
New York City Department of Education
Open World Leadership Center
hoSt CouNtry GoVerNmeNtS
ANd bIlAterAl AGeNCIeS
Australian Agency for
International Development
Canadian International Development Agency
Department of Health, Papua New Guinea
Ghana AIDS Commission
Government of the Netherlands
Government of the Republic of South Sudan
Health Canada
International Development Research Center,
Canada
Medical Research Council
uK aid

California State university, Northridge
Fayetteville State university
Los Angeles Trade Technical College

Originating funders for calendar year 2012

Menzies School of Health Research, Darwin

We have made every attempt to ensure the
accuracy of this list and ask that you please
email us at funderslist@fhi360.org if you find
an error or omission.

Pratt Community College
Southeastern Louisiana university
Tufts university
university of Oxford

Fhi 360’s work is made
possible only through the
support of our many funders
and partners. We collaborate
with national and local
governments, multilateral
organizations, associations,
foundations, nongovernmental
organizations, community- and
faith-based organizations,
the private sector, research
and academic institutions and
individuals. We appreciate
their trust and gratefully
acknowledge their support.

We would like to extend special
thanks to those individuals who
support FHI 360 programs. These
gifts make it possible for us to
foster new ideas, develop innovative
solutions and expand our reach.
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of our in-country
personnel (non-U.S.) are
from the country or region
in which they work.

SeRvIceS
à Behavior change communication
à capacity building
à clinical trials services
à creative services
à data analysis

FundeRS and paRtneRS
ASSOcIAtIOnS, nOnpROFItS And cOAlItIOnS ///
cORpORAtIOnS /// FedeRAl, StAte And lOcAl
gOveRnmentS /// FOUndAtIOnS /// IndIvIdUAlS ///
mUltIlAteRAl ORgAnIzAtIOnS /// UnIveRSItIeS And
pRIvAte InStItUtIOnS

à monitoring and evaluation
à quality assurance
à research services
à social marketing
à training and technical assistance

Civil
Society

Environmen

Research

Social
Marketing
Environment

Research
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Fhi 360 heaDquarters
2224 e nC highway 54
durham, nC 27713 uSa
t 1.919.544.7040
F 1.919.544.7261
WashinGton, DC oFFiCe
1825 Connecticut avenue nW
Washington, dC 20009 uSa
t 1.202.884.8000
F 1.202.884.8400
asia paCiFiC reGional oFFiCe
19th Floor, tower 3
Sindhorn building
130-132 Wireless Road
Kwaeng Lumpini, Khet Phatumwan
bangkok 10330 thailand
t 66.2.263.2300
F 66.2.263.2114
east anD southern aFriCa
reGional oFFiCe
1115 burnett Street
hatfield Square, building 3, 4th Floor
hatfield, Pretoria 0083 South africa
t 27.12.762.4000
F 27.12.762.4001

DEGREES BLOG
degrees.fhi360.org

TWITTER
@fhi360 — latest news from Fhi 360
@fhi360jobs — current career,
consultant and internship opportunities

FACEBOOK
www.facebook.com/fhi360

YOu TuBE
www.youtube.com/FHivideo

GOOGLE+
Search for FHi 360 on google+

www.fhi360.org

